
Hello Friends, 

I hope you all are enjoying 

your summer.  My family and I 

are having a wonderful time 

here on the ôWorldõs Most 

Beautiful Beaches.õ The sugary 

sands, emerald water and inde-

scribable sunsets are a far reach 

from the farmlands of Ohio. 

No matter how many times we 

visit, we never get too tired of 

experiencing this beautiful 

creation. Godõs hand and favor 

has been on this project and 

area like none other Iõve ever 

known. Each day, I never cease 

to thank the Lord for the op-

portunity that he has put be-

fore us.   

When I first thought of build-

ing the Infinity Blu, my vision 

was to construct a luxury get-

away that would allow families 

a place to come and refresh. 

More importantly, it was to 

bring them closer together. 

Thereõs no question that this 

resort and all its amenities will 

accomplish this. The Infinity 

Blu is a development that truly 

represents an equal opportu-

nity for buyers in all 

demographics.  

Weõre confident this 

project will go vertical 

by yearõs end.  Our 

development team 

continues to march 

towards construction. 

We will remain fo-

cused on the pre-

construction sales and project 

organization. Be assured, we 

embrace a commitment to this 

development, a commitment to 

excellence and a commitment 

to youñour future owners.  

 

Your friend, 

Nathan Glick 

From the Developer 

Thatõs right! The development 

team feels itõs time to increase 

our prices again. On July 1, we 

increased the price 10% on the 

individual fractions, or what we 

characterize as the Private 

Residence Clubs. The PRCs 

will increase again another 15% 

on August 1.  The sales price 

on whole units,  the Executive 

Residence Clubs will increase 

5%. You may ask, òWhat does 

that mean to me?ó  Thatõs ad-

ditional equity youõve gained by 

reserving a fraction prior to 

August 1.  So, if you are think-

ing about  reserving another 

fraction or whole unit, now is 

the time to get locked into 

todayõs prices. In addition, you 

may have friends or family 

members that might also be 

interested in seizing an oppor-

tunity of being an owner in the 

development.  We welcome all 

your referrals. So, as the days 

draw closer to the end of the 

month, listen to that chað 

changinõ sound as the worth of 

your venture grows.  

The prices are going up! 
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Inside this issue:  

òFacts about Fractsó 
 

Did you know?  

¶ 93% of fractional own-

ers tend to be satisfied.  

¶ Banks treat fractionals 

as 2nd homes  

¶ Development dollars 

goes to ñbricks & mor-

tarò as opposed to high 

commissions and mar-

keting as in timeshares  

¶ Fractions provide the 

buyer an opportunity to 

buy in a luxury resort at 

a much lower price  

¶ Timeshare purchases 

are compulsive ï frac-

tions are not  

¶ Fractionals are larger 

residences, have higher 

quality finishes and fur-

nishings, have more 

ñluxury resortò caliber 

amenities, provide 

more weeks per year to 

stay, are positioned in 

more desirable loca-

tions  

The 411 Mission  

We trust this newsletter will be resourceful to all Infinity Blu interested parties. Our attempt is to 

keep you informed to the latest events regarding the development of Infinity Blu and Panama 

City Beach. We strongly believe this newsletter will serve as an information gateway to our most 

valuable assets, our customers. With that said, please let us know how we can improve our prod-

uct. Have a great Infinity Blu day! 



Probably the most asked ques-

tion is, ò When is the Infinity 

Blu going to start construc-

tion?ó Well, the good news is 

we are getting real close! Weõve 

made much progress over the 

last few months. Phase I of the 

environmental assessment is 

completed, the bridge loan is a  

week from closing. This allows 

us to purchase the remaining 

properties in Phase I & II of 

the development site.  The 

prospectus(condo documents) 

are completed and are pres-

ently under final review. Our 

goal is to initiate construction 

by the yearõs close with com-

pletion anticipated in the first 

or second quarter of the year 

2010.  

The following are our current  

short term plans: 

August 

1. Close on the bridge loan 

2. Receive the State of Flor-

idaõs approval on prospec-

tus  

September 

1. Receive the (DO) Devel-
opment Order 

2. Issue Subscriptions and 
Purchase Agreements 
(Hard Contracts)  

October 

Existing  structure demolition 

November  

Close on the construction loan 

December 

Go vertical! - Commence con-

struction. 

From left to right, (1st row)

Brittany Branum, Chris 

Kemp,(2nd row)Reggie 

Johns, Colleen Smith, Billy 

Krause, Kim Krause, Nancy 

Duvall, Mark Miller, Wendy 

Hearon, Greg Miller, (3rd 

row) Brandon Westerfield, 

Mark Canfora, Jeff 

Treganowan, Adam Berkley, 

Earl Miller, and Nathan 

Glick 

 Anticipated Timelines for the Development 

        Meet the Infinity Blu Staff 

yachts, private catamarans, 

small luxury hotels, and large 

amenity laden resorts. These 

experiences are sorted by geo-

graphical terrain. Whether your 

choosing is to escape to the 

countryside, coastal, moun-

tains, lakes or the specialty 

types, the Registry Collection 

offers them all. Where in the 

world would you like to be? 

Currently there are 135 all in-

clusive resort properties avail-

able. Infinity Blu ranks in the 

upper echelon of credits; thus 

allowing the owner exchange 

privileges to the most desired 

locations. Owners may also 

indulge in TRCõs personal con-

cierge service. Take a moment 

to review this service. 

     theregistrycollection.com 

The Registry Collection 

Adding a new dimension to 

what the Infinity Blu can offer 

its owners: As a member of the 

Registry Collection, owners 

will be at the leisure of getting 

away to other first-class luxury 

properties around the world; 

those which are just as excep-

tional as the Infinity Blu.  You 

may explore new places and 

new pleasures such as lavish 

Most  Searched 

Beaches in America 

In the month of June, 

Panama City Beach 

ranked third 

nationally for the 

most searched 

beaches by Yahoo®.  

Hereôs how we 

ranked:  

1.  Myrtle Beach, SC  

2.  Virginia Beach, 

VA  

3.  Panama City 

Beach, FL   

4.  Indiana Beach, IN  

5.  Laguna Beach, CA  
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More Amenities  

Since the initial concept and 

design, the development 

team has expanded its  

amenities and they are: 

1. Two-story gymnasium     

2. Larger sundeck 

3. Expanded the  two-                                   

story ballroom              

The ballroom now has a 

1000-person capacity with 

the gymnasium supporting 

an overflow or breakout 

sessionsñPerfect for con-

ventions, weddings,  and 

reunions  



Bay County International Airport 

Presenting Sponsor for the  
2007 Southeastern Blues and 

Barbeque Festival 

SimonÊ Group Pier Park 

The new Panama City - Bay 

County International Airport 

has created tremendous oppor-

tunity for all of Northwest 

Florida,  including better air 

service, more competitive air 

fares, economic development 

and the permanent protection 

of tens of thousands of acres 

surrounding West Bay. The 

current airport has been sold, 

the funding for the new airport 

is in place and we are awaiting 

one final process, the Army 

Corps of Engineers 404 envi-

ronmental permit. Once com-

pleted, groundbreaking will 

commence. Slated as a two-year 

construction project, the new 

airport is key to Panama City 

Beachõs economic growth.  It 

alone is 4000 acres which will 

make it the 2nd largest airport 

in the US.  

Want more information on the 

new airport? Go to these sites: 

http://

westbayflorida.blogspot.com 

  

http://pcairport.pbsjis.com/ 

 

 

 

Porch Seafood House, Calabria 

Italian Grill, Camilleõs Sidewalk 

Café, Candymaker Candy 

Stores, Del Sol, Dillardõs, JC 

Penney, Jimmy Buffetõs Marga-

ritaville, Old Navy, Panera 

Bread, Reggae Jõs Island Grill, 

Ron Jon Surf Shop, Southern 

Theaters 16, Starbucks, Long-

horn Steakhouse, Target, 

Trader Tomõs Shells and Gifts, 

and Ulta Cosmetics. In addi-

tion to the national retailers, 

there are several local vendors 

who have already signed a lease 

to operate. By November 1, 

there will be 30 stores open 

with Phase Twoõs completion 

by the end of summer 2008.  

See it online at:  

pierparkretail.com 

Pier Park,  a Simon òSignature 

Projectó, serves as the premier 

shopping destination for the 

Panama City Beach market. It 

will house nearly 1.1 million 

square foot and is situated on 

135 acres; all  in an open air 

regional lifestyle center which 

will host unique shopping, 

tourist attractions and dining. 

The latest tenants are Back 

recently selected as the pre-

senting sponsor for the Ronald 

McDonald House, Southeast-

ern Blues and Barbeque Festi-

val to be held at Carl Gray 

Park  here in Panama City on 

September 14-16.  Our spon-

sorship will  help the Ronald 

McDonald House serve 133 

families that are in need during 

The Infinity Blu development 

team is committed to support 

the local community.  Our 

involvement goes beyond just 

using local vendors when pur-

chasing products and services.  

We too, feel is necessary to be 

an essential part of various 

charitable organizations.  Ac-

cordingly, Infinity Blu was 

a medical crisis. This festival 

will host about  15,000 people  

over the three day period. 

Event participants will come 

from several of the surround-

ing states. We hope that you 

will make plans to join us if 

you are in the Panama City 

area during this September  

weekend.     
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Expected 72% gain in 

the next five years.  

"Panama City is an economy wait-

ing to break out," says Steven 

Cochrane, chief regional econo-

mist for Moody's Economy.com. 

Other factors increasing demand: 

Property prices are still low by 

Florida standards, and the local 

market has already absorbed a 

price correction after peaking last 

year.  

Read it yourself at: 

http://money.cnn.com/popups/2

006/biz2/newrules_bestinvest/in

dex.html 

Best to Invest  

Why Panama City is 

#1 in the U.S.  

http://money.cnn.com/magazines/business2/index.html
http://money.cnn.com/


 

 

6803 Thomas Drive 

Panama City Beach, Florida 32408 
 

 
Place mailing label here  

 

Panama City Beach Office 1.888.788.5860 

Canton Office 1.877.258.8911 

Email: editor@infinityblu.com 


